
SkillsUSA FY18 Public Relations Report  
 
As we finish each fiscal year, we compile SkillsUSA’s media coverage and public 
relations efforts. The two-person SkillsUSA PR team of Jane Short and Karen Kitzel 
achieved the following this fiscal year ending Aug. 31, 2018: 
 

Highlights of the Year 
• Sent out more than 7,000 press releases. 
• Increased print mentions of SkillsUSA with 8,666 clippings tracked by the Cision service, up 

from 6,677 clippings in FY17 and 6,014 clippings in FY16 — a 30 percent jump.*  
• During NLSC, tracked 58 appearances of SkillsUSA in Louisville area media (more than 

double the 26 stories in 2017). 
• Achieved story placements in national media including: 

o Oct. 30 article in The Wall Street Journal about WorldSkills bakery competitor Jordyn 
Baker 

o May 22 feature in The City Journal called “Dirty Jobs, Good Pay” about Mike Rowe and 
the skilled trades by editor Steven Malanga, a senior fellow at the Manhattan Institute 

o Story by Roy Maurer on talent acquisition in the Society for Human Resource 
Management May magazine 

o Sept. 26 interview with Tim Lawrence by Moriah Balingit of The Washington Post 
o Sept. 18 interview with Kate Stringer of The 74 Million, a nonprofit news website 

focusing on U.S. education issues 
o Nov. 1 interview with Tim by Caroline Preston of The Hechinger Report, a national 

nonprofit news organization for education reporting 
• Worked on corporate relations PR with partners from Lowe’s to 3M.  
• Updated the online SkillsUSA Press Room.  
• Developed print and online versions of the FY17 SkillsUSA Annual Report.  
• Updated the Vision, Mission and About Us pages of the SkillsUSA website. 
• Enhanced the SkillsUSA Advocacy Site and promoted it more. 
• Updated our e-newsletters Executive Update and Active Advisor News. 
• Updated the SkillsUSA press release boilerplate.   
• Invited state/national VIPs to the National Leadership and Skills Conference and supported 

their attendance.  
• Updated the SkillsUSA National Crisis and Communications Plan. 
• Worked with our Office of Education to roll out a new messaging strategy, which was 

presented as PowerPoint and a brochure to state SkillsUSA directors in November. 
• Made over 4.9 million impressions across social media platforms, according to social media 

team Craig Moore and Hayley Uffelman. Increases in social media likes and new followers 
include 3.7 million Facebook impressions and a 24 percent increase in Twitter impressions. 
A Twitter post about Kayleen McCabe for CTE Month reached 51,600 people. On Instagram, 
our followers went up by 36.5 percent.  

 
* Note: This is not the total number of stories about SkillsUSA that appeared in print and does not include 
TV and radio; this is the total number of SkillsUSA clips captured via Cision monitoring. 
 
 



Press Releases 
We generate releases to highlight all major programs and national honorees. Here is a 
list of our FY’18 press releases: 
 
Press Releases Distributed Regarding SkillsUSA Programming 
• SkillsUSA Tennessee Kickoff for 2017-18 Includes 12 New Community Colleges 
• CTE Rally with Secretary of Education Betsy DeVos 
• Kayleen McCabe PSA: “Kayleen McCabe for SkillsUSA” on the Skills Gap 
• 2017 SkillsUSA WorldTeam Results 
• SkillsUSA State Associations Recognized for Standards of Excellence 
• Annual SkillsUSA Week Celebration Highlights Workforce Development and CTE 
• SkillsUSA National Week of Service  
• 24 SkillsUSA Schools Named as Models of Excellence 
• SkillsUSA Career Essentials — Next Generation of Curricula to Build Employability Skills 
 
Press Releases Distributed After NLSC 
• New Board of Directors members (five press releases) 
• New national officers (14 press releases) 
• Advisor of the Year releases (releases on national winner plus four regional winners)  
• SkillsUSA Championships Volunteer of the Year Award winner Sharon Shaub 
• Honorary Life Awards (six press releases) 
• Outstanding Alumni Achievement Award press release 
• Alumni Pioneer of Excellence Award press release 
• Outstanding Educator Award (four press releases) 
• Torch Carrier Award press release 
• SkillsUSA Championships national winners (2,201 press releases)  
• SkillsUSA Championships SkillPoint recipients (4,968 press releases) 
 
Press Releases for Business and Strategic Partners 
• [School] Receives Lowe’s Grant for Community Service (31 press releases) 
• Lowe’s Gives Grants to Support Local SkillsUSA Chapters (national release) 
• Join Carhartt in Lending A Hand to Support Hurricane Harvey Relief Efforts 
• mikeroweWORKS Foundation to Provide Travel Scholarships for SkillsUSA Members 
• SkillsUSA Joins CareerSafe One-in-a-Million Celebration 
• “Show Off Your Skills” Challenge for Chapters Sponsored by Stanley Black & Decker 
• Fine Homebuilding and SkillsUSA’s #KeepCraftAlive Scholarship  
• Culinary Arts Competitors Can Now Earn National ACF Certification 
• President Reauthorizes Perkins Career and Technical Education Act 
• ACTE, Advance CTE Release Statement on Perkins Reauthorization 
• Former SkillsUSA Board Member Scott Stump Named Assistant Secretary for OCTAE 
 
Press Releases Around CTE News 
• SkillsUSA WorldTeam Meets Top Education Officials Prior to International Competition 
• New Research on the Value of SkillsUSA Attracting the Next Generation Workforce 
• Former SkillsUSA Competitor Selected to the WorldSkills Champions Trust 

 



SkillsUSA Advocacy Site 
The award-winning SkillsUSA Advocacy Site supports PR, government relations and 
advocacy, and allows members to email policymakers and the new media to share views 
and set appointments to visit members of Congress. We updated the site again to 
include an enhanced CTE news feed and more media and government contacts.  
The SkillsUSA Advocacy Site is powered by Engage, a service of CQ Roll Call, which 
provides member portals and delivers congressional news and behind-the-scenes 
intelligence about Capitol Hill. Jane Short manages the site and updates it quarterly.   

 
 
SkillsUSA Public Relations Challenge 
The online challenge encouraged local chapters and state officer teams to showcase 
SkillsUSA to the news media in ways that highlighted career and technical education and 
student success. Teams promoted SkillsUSA to a minimum of three audiences and 
documented all media coverage. The PR challenge was open Sept. 1 to March 30. 
Coverage included broadcast television, print media, social media and video posts, blogs 
and school newspapers.  

The first-place school winner and SkillsUSA Media Champion was Hueytown (Ala.) High 
School, where the SkillsUSA advisor is cosmetology instructor Wanda Henry, a former 
member. The chapter received a grant of $900 in recognition of its efforts. The second-
place school winner and SkillsUSA Media Boss was Greenville County High School in 
Emporia, Va., with advisor and carpentry instructor James Wright. The chapter received 
$300. The first-place state winner and Media Champion for State Advocacy was 
SkillsUSA Massachusetts. The association received a grant of $900. Also recognized for 
their media efforts were SkillsUSA Wisconsin and SkillsUSA New Jersey. 

 

Award-Winning Promotional Piece 
SkillsUSA was awarded Gold at the annual Association Trends’ Salute to Association 
Excellence on March 1 at the Capital Hilton in Washington, D.C., for our promotional 
piece, “SkillsUSA: Champions at Work, Job-Ready Day One.” The national event was 
attended by more than 400 association executives. Karen Kitzel worked with other staff 
and a designer to create this marketing piece for WLTI participants. 
 
 

News from Strategic Partners 
SkillsUSA shares news from strategic partners in our online Press Room: 
• One report, Strategies for Attracting the Next Generation Workforce: The Role of Career and 

Technical Education, supports states and local communities in their efforts to attract more 
students into high-quality CTE programs of study.  

• Georgetown University Center on Education and the Workforce, in partnership with 
JPMorgan Chase & Co., released new research that finds that half of states have added good 
blue-collar jobs that don’t require bachelor’s degrees: Good Jobs that Pay Without a BA: A 
State-by-State-Analysis. 



• Advance CTE commissioned a national survey to better understand the opportunity of CTE, 
outlined in a new report, The Value and Promise of Career Technical Education: Results from 
a National Survey of Parents and Students. 

 
 
Updated SkillsUSA Press Room  
The PR team updates SkillsUSA’s online Press Room quarterly. This includes an updated 
fact sheet, downloadable photos via Flickr, an updated press release boilerplate, links to 
all current press releases and the 2018 conference press kit. The Press Room is a useful 
resource for journalists, partners, state association directors, staff and advisors. 
 
 

Enhanced E-Newsletters 
A total of 81 newsletters were sent. This includes the Board of Directors and SkillsUSA 
Foundation e-newsletter (biweekly, 24 issues per year), Executive Update (semimonthly, 
24 issues per year), and Active Advisor (monthly during school year, nine issues).  
 
 

Updated SkillsUSA Boilerplate for Press Releases 
The SkillsUSA boilerplate used at the end of press releases was updated to reflect our 
membership increase and the change in program name from Professional Development 
Program to SkillsUSA Career Essentials suite.  
 
 

Letters to the Editor   
The PR team sent a Letter to the Editor to The Loudoun Times Mirror under the 
signature of Tim Lawrence for CTE Month and SkillsUSA Week in February.  
 
 

USDOE Tweets about SkillsUSA 
On Feb. 21, the U.S. Department of Education (with 1.2 million followers) tweeted a 
video of our national officers meeting with Secretary of Education Betsy DeVos and 
linked to our profile. The PR Team planned the advocacy day on Feb. 6 at the 
Department of Education, where the officers were interviewed. The team also visited the 
White House and toured the U.S. Capitol that day. 
 
 

“Facebook Live” Event with Kayleen McCabe 
The PR team planned and coordinated a Facebook Live event with Kayleen McCabe and 
student Maci Key on International Women’s Day, March 8, to talk about women in the 
skilled trades. The broadcast reached 4,400 unique views.  
 
 

  



WorldSkills USA Team PR Support 
Jane Short wrote 11 individual press releases for the 2017 WorldTeam USA (formerly 
SkillsUSA WorldTeam), which competed in 10 events in Abu Dhabi Oct. 14-19. Jane sent 
out national releases for the team announcement and for their send-off event on Sept. 
12, which included a meeting at the Department of Education and a partner reception in 
Washington, D.C.: www.skillsusa.org/skillsusa-worldteam-celebrated-send-off-event-prior-
international-competition/ 
 

 
Feature Articles 
Interviews with national media — Executive Director Tim Lawrence was interviewed 
by Kate Stringer, a reporter with The74million.org, a nonprofit, nonpartisan news site 
covering education, based in New York City; Washington Post education reporter Moriah 
Balingit; and Bill Spindle, bureau chief of the South Asia Bureau for The Wall Street 
Journal (WSJ). An article ran in the WSJ on Oct. 30 featuring WorldSkills bakery 
competitor Jordyn Baker.  
 
In November, Tim was interviewed by Caroline Preston of The Hechinger Report, a 
nonprofit news organization that specializes in education reporting, and by senior editor 
Steven Malanga of City Journal, a quarterly public policy magazine published by 
Manhattan Institute for Policy Research think tank in New York City.  
 
Tim was interviewed by Roy Mauer, editor for the Society for Human Resource 
Management, for an article, “Good Jobs for High School Graduates Still Exist,” and for 
the Work Science Center Podcast, Georgia Institute of Technology, with host Ben 
Perrodin.  
 
This past year, SkillsUSA contributed articles to Tech Directions, STEM Jobs, Industrial 
Machining Digest and other publications, and Lawrence wrote a letter to the editor 
published in the Loudoun Times-Mirror.  
 
For these and other SkillsUSA news stories, go to: www.skillsusa.org/publications-
news/press-room/ 
 
Stories with trade publications — These include Motor Magazine, Modern Machine 
Shop, Welding Journal and Repairer Driven News. We facilitated interviews with the 
Wall Street Journal and The Washington Post and have maintained connections with 
writers at The New York Times and Boston Globe and The Baltimore Sun. We placed a 
feature story about graduate Jera Schlotthauer in StemJobs and a feature on our 
conference in Tech Directions. Our goal is to be viewed as a valued resource for 
education reporting. 

 
 
  



WorkingNation   
The SkillsUSA PR team worked with WorkingNation on their new mini-documentary 
about SkillsUSA. “Building a Strong Foundation: SkillsUSA Prepares the American 
Workforce” demonstrates how SkillsUSA is instrumental in strengthening the talent 
pipeline to the workforce. During the SkillsUSA Championships in June, their video 
team worked with us to follow students from Georgia Northwestern Technical College. 
We provided filming locations, scouted interview subjects and background information. 
WorkingNation, founded by venture capitalist Art Bilger, seeks to galvanize the public 
will and mobilize critical resources to mitigate the growing employability gap. It has 
partnered with Academy Award-winning directors to create compelling programming. 
“Building a Strong Foundation” is a web story on the WorkingNation site and has been 
shared across SkillsUSA’s social media, with more than 600,000 views. 

 
Hosting the 3M Media Team at NLSC  
Our PR team hosted several members of the 3M communications team at NLSC including 
brand managers, content developers and public relations professionals. This included 
coordinating 3M’s filming locations and interview subjects and providing background 
information. 

 
 
SkillsUSA Messaging Project 
The Office of Communications worked with the Office of Education to complete a 
PowerPoint presentation and a draft brochure with communications strategy firm 
Campbell and Company to enhance messaging around SkillsUSA understanding and 
support. Education staff have been using the new messaging materials in their travels. 
 
 

Updated Crisis and Communications Plan 
The PR team updated the national Crisis and Communications Plan, enhancing the 
content and adding new sections on crisis management strategy and communications.  
 
 

Federal Advocacy Efforts in FY18 
The PR team worked on setting up several federal meetings this year including meeting 
requests, messaging for the meetings and logistics for our SkillsUSA team: 
• In September, the WorldTeam met with the U.S. Department of Education acting 

undersecretary of education, James Manning, along with Israel Hernandez, acting 
undersecretary of the U.S. Department of Commerce. Also meeting the students were Kim R. 
Ford, acting assistant secretary for Career, Technical and Adult Education; and other staff.  

• Also in September, U.S. Education Secretary Betsy DeVos and Kim R. Ford, acting assistant 
secretary for Career, Technical and Adult Education, spoke at the SkillsUSA CTE Rally at 
Upper Senate Park.  

• In February, SkillsUSA national officers met with Secretary DeVos and other U.S. Department 
of Education staff in the secretary’s conference room.  



 
Special Guests at NLSC 
The PR team worked to secure VIP guests for NLSC including U.S. Secretary of 
Education Betsy DeVos, along with Kentucky Gov. Matt Bevin and Lt. Gov. Jeanne 
Hampton; Craig Stanton, deputy assistant secretary at the U.S. Department of Education; 
and Dr. Wayne Lewis Jr., interim commissioner of education for Kentucky. Field 
representative Whitney Meadows from Sen. Rand Paul’s office attended the main day of 
the SkillsUSA Championships. We also facilitated the attendance of state CTE director 
Chad Maclin’s group of eight and the 11-member crew from WorkingNation, including 
former assistant secretary of labor Jane Oates and venture capitalist Art Bilger.  

 
 
Press Office for National Conference 
The PR Team set up a press room and a photo operation during NLSC. Local PR 
coordinator Robyn Sekula Davis visited Louisville newspapers and TV stations at the 
beginning of the week to invite local news media to KEC. When media signed in, they 
received credentials and a press kit and were paired with a tour guide. The PR team 
hosted a VIP lounge for interviews and meetings, including interviews with Maureen 
Tholen of 3M and Nick Pinchuk of Snap On. The team worked with journalists covering 
NLSC for partners as well as trade press and local media. The team also coordinated 
filming times and questions for both the Secretary of Education and Governor Bevin. 
 
 

Broadcast News Monitoring during NLSC   
SkillsUSA appeared on four local television stations during NLSC in Louisville, with 58 
total media mentions and greater exposure than in 2017 or 2016. A few highlights: 
• On June 24, officers Maci Key, Laila Mirza and Tim Lawrence appeared on WAVE 3. 
• On Jun 25, past national officers Tom Boyer and Mackenzie Oestreich appeared on WLKY 

news. 
• On June 25, board member Cameron Ferguson and national officers Grace Kirrane and Josie 

Wolfe appeared on WHAS 11’s “Great Day Live.” 
• On June 28, Mackenzie Oestreich and Tim Lawrence were interviewed by Rick Redding for 

the “Rusty Satellite Show” podcast. 
• On June 28, the competitions were featured on WDRB, and Tim was interviewed at the end 

of the broadcast. 
• On June 28, WAVE 3 covered Secretary DeVos’ tour of our championships and Governor 

Bevin speaking about workforce development. 
 
 

NLSC Winner and Honoree Press Releases 
The PR team sent out press releases for 2,201 national medalists and 4,968 Skill Point 
Certificate recipients. In July, 33 individual press releases were sent out for six Honorary 
Life Members, four Outstanding Educators, five Advisors of the Year, one Alumni 
Pioneer of Excellence award, one Outstanding Alumni, one Torch Carrier award winner 
and one Pat Dalton Outstanding Achievement award winner. Also, releases were sent for 



three board members, one for the Ernie Gary SkillsUSA Championships Volunteer of the 
Year Award and for the 14 new national officers.  

 
NLSC Winner Photos  
Jane Short organized a photography team to cover conference events and take more 
than 200 photos of national medalists backstage at the Awards Ceremony. National 
medalists were given information on how to download the awards photos, a link to the 
Engage site to send fill-in-the-blank press releases to media, a link to the online press kit 
and trade-specific press releases, and a link to contest scores. By July, all winner photos 
and captions were posted online. 
 
 

NLSC Winner Releases to Congress and Governors 
Following NLSC, SkillsUSA sent 400 letters and press releases to members of Congress 
and governors for all national medalists and SkillPoint certificate recipients. Many 
elected officials send letters of congratulations to the students, talk about them or even 
tweet about them. The timing for PR on Capitol Hill is ideal as it is shortly before WLTI. 
 
 

PR Support for Other Departments  
The PR team worked on projects for the offices of Education and Business Partnerships 
and Development, which included writing articles about new programs and writing and 
reviewing press releases. Jane and Karen wrote several letters under the signature of the 
executive director, including invitations to NLSC for the U.S. Department of Education 
and letters of recommendation requested by students. Karen drafted Tim Lawrence’s 
script for his Opening Ceremony remarks at NLSC. The team had calls with partners to 
discuss PR around NLSC, including 3M, WorkingNation and Stanley Black & Decker.  
 
 

PR Tools 
SkillsUSA subscribes annually to Cision, a media measurement service. This allows us to 
view clippings from all over the nation. As of August 31, SkillsUSA was mentioned in a 
total of 8,666 press clippings for the year. The PR team subscribes to PRWeb, which is a 
self-service method for press release distribution. This allows us to appear on major 
search engines and reach a network of 30,000 journalists with key press releases.  
 
 

Public Relations Resources 
SkillsUSA Press Room (includes Fact Sheet and Boilerplate for press releases): 
www.skillsusa.org/publications-news/press-room/ 
 
2018 Medalist Photos: www.flickr.com/photos/143478744@N03/albums 
 
Advocacy Tools for Teachers and State Directors: www.cqrcengage.com/skillsusa 
 



FY17 Annual Report: www.skillsusa.org/wp-content/uploads/2018/04/SkillsUSA-Annual-Report-
2017.pdf 
 
 

FY18 Public Relations Budget (within Office of Communications) 
• Congressional Yellow Book, ASAE, Staff Training   $3,000 
• Cision Subscription       $12,000 
• NLSC (photography, PR office, volunteers, Engage121releases) $22,000 
• E-Newsletters and Advocacy (CapWiz, Engage, MailChimp services) $9,500 
• PR Support (outside help with generating stories and releases)  $20,000 
• PR Travel         $6,000 
 

TOTAL $72,500 

 
 
  



SkillsUSA FY 19 Public Relations Plan  
Here are SkillsUSA’s public relations objectives for FY19:  
 
Advocacy — Create new PSAs or distribute existing PSAs to increase awareness of 
SkillsUSA. 
• Determine relevance of current PSAs and produce new PSAs as needed. 

• Distribute PSA to members through website and social media.  

• Distribute to radio and television through Cision, as appropriate. 

• Identify/contact SkillsUSA partners willing to help with PSAs (talent). 

• Hire PSA firm to handle distribution of PSAs to media outlets, if feasible.  
 
Advocacy — Create ideas, messages and communications that tell our SkillsUSA 
story, rally the support of stakeholders and empower our leaders. 
• Craft or refine messages that express our vision, increase engagement and create excitement 

in support of our mission including CEO-to-CEO, partners, members and others. Share across 
communications channels to all audiences. 

 
Advocacy — Develop and present key public messages about SkillsUSA for 
members and partners. 
• Provide resources and information for CTE school administrators to help them develop a 

better understanding of SkillsUSA. 
 
Advocacy — Deliver new and continually updated tools and opportunities for 
members and sponsors to advocate for SkillsUSA and CTE. 
• Use the Engage advocacy site to provide congressional alerts and communications to 

members so they can connect with elected officials. Assist executive director in 
communicating with federal government, governors and state superintendents of education. 
Refresh the Engage advocacy site at least twice each year and launch campaigns for WLTI, 
SkillsUSA Week, state conferences and NLSC. Send alerts as needed. 

 
Advocacy — Government Relations. 
• Assist executive director and his team with government relations including alerts, meetings, 

special events and invitations to NLSC for elected officials. 
 

Brand Focus: Member/stakeholder communications. 
• Develop and deliver targeted communications to inform association managers, stakeholders 

and advisors. Write and send bi-weekly Board and Foundation email under Tim Lawrence’s 
signature, bi-weekly Executive Update e-newsletter and Active Advisor News e-newsletter 
monthly, from September to May.  

 
Brand Focus: Member/stakeholder communications — Support SkillsUSA Identity 
Manager brand engagement and asset management system for states and chapters. 
• Help educate state association directors on consistent branding via newsletters. 
 
  



Brand Focus: Public Relations — Develop a SkillsUSA PR plan. 
• Establish progressive national, state and local PR goals. 

 
Brand Focus: Public Relations — Continue the “Must Love Red” PR Ambassadors 
closed Facebook group for the 2018-19 school year. 
• Continue closed Facebook group for local and state reporters and advocates of SkillsUSA 

interested in PR. Provide regular updates and resources. 
 

Brand Focus: Public relations — Conduct public relations for SkillsUSA events with 
other departments, as needed. 
• Write press releases for NLSC, board and foundation appointments, elected national officers, 

WLTI, WorldTeam, special events and programs or projects with sponsors, update press 
room on website quarterly to maintain current and relevant information. 

 
Brand Focus: Public relations — Assemble and manage NLSC public relations 
volunteers and local PR support. 
• Form a local PR team. Contact news media to gain advance coverage. Invite special guests 

from local, state and federal government; involve Convention and Visitors Bureau 
communications team, and local school system officials. Provide PR tools to attendees, 
sponsors and volunteers to share their NLSC participation with local media. Create PR 
strategies for NLSC move to Atlanta including advance media relations and building an 
Atlanta network for media relations. 

 
Brand Focus: Public relations — Monitor SkillsUSA news including print, 
broadcast and online media. 
• Monitor SkillsUSA in the news using Cision, TV Eyes, PR Web and other tools. Share 

appropriate news with staff, state association directors and stakeholders. 
 
Brand Focus: Member/stakeholder communications — Develop and deliver targeted 
communications to inform association. 
• Develop and deliver Executive Update, Active Advisor News and the Board and Foundation 

email, to inform and assist association managers, advisors and other stakeholders.  
 

Brand Focus: Public Relations — Conduct public relations for SkillsUSA events in 
conjunction with other departments, as needed.  
• Write press releases for NLSC honorees including Outstanding Educator, Honorary Life, 

Advisor of the Year, board and foundation appointments, national officers, WLTI, 
WorldSkills, special events and other programs or projects. Work on partner PR and support 
educational programming with PR including releases on Models of Excellence, Jump into 
STEM and SkillsUSA Career Essentials. 

 
Brand Focus: Public Relations — Maintain PR Ambassadors Facebook Group and 
update with new information, advocacy tools or resources quarterly.  
• Provide regular updates and resources to the PR Ambassadors closed Facebook group. 

Provide resources each school year such as a chapter goodwill tour toolkit, PR guide, 
SkillsUSA Week activity guide, etc. Pull from existing resources. 

 



Skills Gap: Public Relations — Position SkillsUSA as a talent pipeline and a 
solution provider to the skills gap. 
• Collaborate across departments and work with business and education partners as 

appropriate. Support national campaign to close the skills gap or other collaborative projects. 
 

Skills Gap: Public Relations — Carry out national media promotion for WorldSkills 
events. 
• Develop and carry out hometown media promotion for WorldSkills USA team members, 

working with RacePoint Global who will handle state and national PR. Help plan WorldSkills 
USA advocacy events in Washington, D.C., as requested. Use the team’s individual press 
releases and the new WorldSkills microsite to promote 2019 WorldTeam USA individual 
members and team in our e-newsletters and other stakeholder communications. 

 
 


